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As a famous politician and ideologist, Mozi advocated universal love and 
believed that people is equal. He engaged in dissemination activities.Because he want 
to realize his Political ideal. 
So from the perspective of communication to explain the idea of Mozi is very 
important.  In this paper, we use the traditional logic and speculative research 
methods, the use of communication theory, can help us to understand the thoughts of 
Mozi. and we draw the Conclusion about interpersonal communication, organizational 
communication, mass communication.On this basis, the use of communication "five 
W" pattern on the spread of activities carried out by Mozi,  we draw some reference 
for the modern view of communication activities. 
Mozi’s interpersonal communication concept is the "universal love" principle, 
and that should  use "Mutual Benefit" to guarantee "universal love."  The spread of 
the organization, the members of Mozi stressed absolute obedience to the 
organization . And Mohist school has been able to develop into a strong organization 
with the principle of absolute . In the mass media, this article uses the views of 
Professor Huang Xingmin. In his view, there is mass communication in the ancient 
Chinese , which is called ritual communication. Mozi is opposed to ritual, so the 
concept of mass communication of Mozi can be summarized as "non-ritual" , this 
view is consistent with the ideology of mozi. From the perspective of Communication 
we can get some new views of Mozi. I believe that this can be useful for the 
contemporary communication practice . 
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